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Effects of Influentials and Hyperlinks
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Reflecting its great social and cultural influence, a number of researches on the 
information diffusion on Twitter have been conducted. Previous studies, however, used 
the number of retweets only as an index of the level of diffusion, causing insufficient 
results in the aspect of the multidimensional process of information diffusion. The 
present paper aims to fill up a lacuna in this point, applying a variety of indices to the 
research and analyzing the very process of propagation. The properties of tweets, which 
could influence on the information process, have also been overlooked, so this paper tries 
to differentiate the process according to the property of Twitter user-whether or not (s)he 
is an influential, and according to the property of tweet messages-the usage of hyperlink. 
The study shows that the tweets posted by influentials are spread more widely and 
deeply, lasting longer. Also, the tweets with hyperlink are propagated more widely and 
longer compared to those without hyperlink. The tweets posted by influentials and 
containing hyperlink turn out to be the most widely propagated ones. Finally, the linear 
regression analysis tells us that the user factor has a stronger influence than the message 
factor when it comes to the spread of tweets.
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